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➨ 1⠇ ၥ㢟ࡢᡤᅾ 
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and Damanpour㸪1997㸹Frambach and Schillewaert㸪2002㸹Gupta et al.㸪2007㸹㍍
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Brown and Eisenhardt㸦1995㸧࡛ࡣၟရ㛤Ⓨࡢ」ᩘࡢ◊✲ࢆࣞࣅ࣮ࣗࡋࡓୖ࡛ࠊၟရ
㛤Ⓨㄽࡢ᪉ྥᛶࢆㄽࡌ࡚࠸ࡿࠋࡇࡢ◊✲ࡢ୰࡛ࡣࢹࢨ࢖ࣥࡣ↓ᐃ⩏ㄒ࡜ࡋ࡚⏝࠸ࡽࢀ࡚࠸
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࡛ࡣࠊேᕤ≀୍⯡ࡢ๰ࡾ᪉ࠊ≉࡟ேᕤ≀඲య࡜ࡑࢀࢆᵓᡂࡍࡿ㒊ရ➼ࡢ㒊ศ㸦ࣔࢪ࣮ࣗࣝ㸧
ࡢ㛵ಀ࡟ࡘ࠸࡚ㄽࡌࡽࢀ࡚࠸ࡿࠋࡇࡢ୰࡛ࡣࢹࢨ࢖ࣥ࡟ࡘ࠸࡚ᗄࡘ࠿ࡢゝཬࡀ࠶ࡿࠋ୍ࡘ
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ࡃࠋ࡞࠾ࠊᕤᏛタィ⌮ㄽࡣࡇࡢ Dym and Little㸦2004㸧ࡢ௚࡟ࡶ Pahl and Beitz㸦2007㸧














ᅗ 1-3 ᕤᏛタィ⌮ㄽ࡟࠾ࡅࡿࢹࢨ࢖ࣥࡢ㐣⛬㸦Dym and Little㸪2004㸸23㸧 
 




























ࡲࡓࠊࡇࡢ Dym and Little㸦2004㸧ࡢᕤᏛタィ⌮ㄽ࡟ࡘ࠸࡚ࡣࠊඛࡢ Simon㸦1996㸸













































































































































࡜㸧0002㸦kralC dna niwdlaB ࡿ࠼ᤊ࡚ࡋ࡜≀ᕤேࡢ࡚ࡋ࡜ᯝ⤖ࢆࣥ࢖ࢨࢹࠊࡓࡲࠋࡿ࠿
ฟࡾ๰ࢆࢀࡑ࡜≀ᕤேࡢ࡚ࡋ࡜ᯝ⤖ࢆࣥ࢖ࢨࢹࠊ࡚ࡋࡑࠊࡶ࡚࠸࠾࡟㸧0102㸹5002㸦Ọ᳃
























































































































































































































ࢆ Schumpeter Mark IࠊSchumpeter㸦1942㸧ࡢࡼ࠺࡟௻ᴗᐙࡣ኱௻ᴗ࡟࠸ࡿே࡛࠶ࡿ࡜
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Cohen and Levinthal㸦1990㸧࡛ࡣࠊ⣙ 300♫ࢆࢧࣥࣉࣝ࡜ࡋ࡚྾཰⬟ຊࡢศᯒࢆࡋ࡚࠸
ࡿࠋ 
























 Eisenhardt and Tabrizi㸦1995㸧ࡣࠊ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲ࡢどⅬ࡜ࡋ࡚ࡣࠊ≉࡟࢖ࣀ࣋
࣮ࢩࣙࣥࡢ㐣⛬࡟↔Ⅼࢆᙜ࡚ࡓࡶࡢ࡛࠶ࡿࠋࡲࡓࠊSchumpeter㸦1934㸧ࡣ࢖ࣀ࣮࣋ࢩࣙ

































⥆࠸࡚ Hargadon and Sutton㸦1997㸧࡟࠾ࡅࡿ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲ࡢどⅬࡸᡂᯝࢆ☜
ㄆࡍࡿࠋ࡞࠾ࠊHargadon and Sutton㸦1997㸧࡟࠾࠸࡚ࡶࠊ࢖ࣀ࣮࣋ࢩࣙࣥࡣ↓ᐃ⩏ㄒ࡜
ࡋ࡚⏝࠸ࡽࢀ࡚࠸ࡿࠋ 
































































































































































































 ࡇࡢࡼ࠺࡟ࡋ࡚ࠊCohen and Levinthal㸦1990㸧ࠊEisenhardt and Tabrizi㸦1995㸧ࠊ
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ࡓࡼ࠺࡟ᵝࠎ࡟࠶ࡿ㸦Van de Ven㸪1986㸹Damanpour㸪1991㸹Scott and Bruce㸪1994㸹
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ᅗ 1-7 ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲ࡢどⅬ 
















Gopalakrishnan and Damanpour㸦1997㸧ࢆᇶ࡟㆟ㄽࡍࡿ Crossan and Apaydin,㸦2010㸧
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ࡇࡢࡼ࠺࡟ Gopalakrishnan and Damanpour㸦1997㸧ࡢ㆟ㄽࢆᇶ࡟ࠊඛ⾜◊✲࡟࠾ࡅ
ࡿ࢖ࣀ࣮࣋ࢩࣙࣥࡢどⅬࢆࡲ࡜ࡵࡓࠋ 
 



















































































































➨ 2⠇ ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲࡟࠾ࡅࡿࢹࢨ࢖ࣥ࡟㛵ࡍࡿ◊✲ࡢ⵳✚ 
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ࡇ࡜ࢆࠊ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲࡟≉໬ࡋࡓᏛ⾡ㄅ࡛࠶ࡿ Journal of Product Innovation 
Management㸦JPIM㸧࡟࠾࠸࡚☜ㄆࡋ࡚ࡃࠋ 




ࢆࣞࣅ࣮ࣗࡍࡿ Crossan and Apaydin㸦2010㸧࡛ࡣࠊ࢖ࣀ࣮࣋ࢩࣙࣥ◊✲ࡢᩘ࡟࠾࠸࡚ࠊ
























































㸦࣮࣮࢟࣡ࢻ㸧ࡢศᕸࢆ♧ࡋࡓࡶࡢࡀᅗ 2-2࡜ᅗ 2-3࡛࠶ࡿࠋ 














ᅗ 2-2 ࢝ࢸࢦ࣮ࣜ㸦࣮࣮࢟࣡ࢻ㸧ࡢศᕸ㸦1㍈࣭2㍈㸧 
 
 



























































ᅗ 2-4 ࢧࣥࣉࣝ㸦ㄽᩥ㸧ࡢศᕸ㸦1㍈࣭2㍈㸧 
 
 




























































ࡇࡇ࡛ࠊࡇࡢ㢮ᆺ C࡟ࡣࠊVerganti㸦2008㸪20011㸧ࡸ Verganti and Buganza㸦2005㸧
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ࣥࢺࡢ◊✲࡟࠾࠸࡚ᵝࠎ࡟㆟ㄽࡉࢀ࡚࠸ࡿ㸦Nemetz and Fry㸪1988㸹Kotha and Orne㸪




Elango and Meinhart㸪1994㸹Sanchez㸪1995㸹Thomke㸪1997㸹Adler et al.㸪1999㸹
Spring and Darlymple㸪 2000㸹Frohlich and Dixon㸪2001㸹⸨ᮏ㸪2001㸹2003a㸹Zhang 
et al.㸪2003㸹Ketokivi and Schroeder㸪 2004㸹ᑠᯇ㸪2005㸹Bernardes and Hanna㸪
2009㸧ࠋࡇࡢ୰࡛ࠊZhang et al.㸦2003㸧ࡣࣇࣞ࢟ࢩࣅࣜࢸ࢕࡟ࡘ࠸࡚ࠊ㏣ຍⓗ࡞ࢥࢫࢺࡸ
㏣ຍⓗ࡞࣮ࣜࢻࢱ࢖࣒ࢆᢚ࠼࡚㢳ᐈࢽ࣮ࢬࡢከᵝᛶ࡟ᛂ࠼ࡿ⤌⧊⬟ຊ࡜ᐃ⩏ࡋ࡚࠾ࡾࠊࡇ
ࢀࡽࡣ Bernardes and Hanna㸦2009㸧ࡶᣦ᦬ࡍࡿ㏻ࡾࠊ௚ࡢඛ⾜◊✲ࡢᐃ⩏࡜ࡶ➢ྜࡍ
ࡿࡶࡢ࡛࠶ࡿࠋࡇࡢࡓࡵࠊᮏ◊✲࡛ࡶࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢᐃ⩏࡜ࡋ࡚ࡇࡢ Zhang et al.
㸦2003㸧ࡢᐃ⩏ࢆ⏝࠸ࡿࡇ࡜࡜ࡍࡿࠋ 
ࡇࡢࣇࣞ࢟ࢩࣅࣜࢸ࢕࡜࠸࠺⤌⧊⬟ຊ࡟ࡣᵝࠎ࡞ศ㢮ࡀ࠶ࡿࡀࠊࡑࡢ୰࡛ࢹࢨ࢖࣭ࣥࣇ
ࣞ࢟ࢩࣅࣜࢸ࢕࡜࠸࠺ᴫᛕࡀ࠶ࡿ㸦Miller and Roth㸪1994㸹Elango and Meinhart㸪1994㸹
Thomke㸪 1997㸹Frohlich and Dixon㸪2001㸹⸨ᮏ㸪2001㸹2003a㸹Ketokivi and Schroeder㸪
2004㸧ࠋ⥆࠸࡚ࠊࡇࡢࢹࢨ࢖࣭ࣥࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢᴫᛕࢆ☜ㄆࡋ࡚࠸ࡃࠋᮏ◊✲࡛ࡣࠊ
ࢹࢨ࢖࣭ࣥࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢᴫᛕ࡟㛵ࡍࡿ௦⾲ⓗ࡞ඛ⾜◊✲࡜ࡋ࡚ࠊMiller and Roth

























ࡇࡢ Elango and Meinhart㸦1994㸧࡟ࡼࡿࢹࢨ࢖࣭ࣥ ࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢᴫᛕ࡜ඛࡢMiller 









࡚࠾ࡾࠊඛࡢ Zhang et al.㸦2003㸧ࡢࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢᐃ⩏࡜➢ྜࡍࡿࡶࡢ࡛࠶ࡿࠋࡑ
ࡢ୰࡛ࠊ㒊ရࡢࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡣࠊྠ୍ࡢタィࡢ㒊ရࡀ」ᩘࡢ␗࡞ࡿ〇ရ࡟ࡼࡗ࡚ඹ᭷
ࡉࢀࡿࡇ࡜ࠊࡘࡲࡾࠊ㒊ရࡢඹ㏻໬ࢆࡍࡿ⬟ຊ࡛࠶ࡿ࡜ࡉࢀࡿ㸦⸨ᮏ㸪2001㸧ࠋࡇࡢ⸨ᮏ












⾲ ⿵ㄽ 1 ࢹࢨ࢖࣭ࣥࣇࣞ࢟ࢩࣅࣜࢸ࢕ࡢඛ⾜◊✲࡟࠾ࡅࡿᴫᛕ 




















⿵ㄽ࣭➨ 4.1⠇ ಶูཷὀ⏕⏘஦ᴗ࡟࠾ࡅࡿタィࡢࣉࣟࢭࢫࡢ≉ᚩ 
〇㐀ᴗࡢ⤒Ⴀ⤌⧊ࡸ࣮࢜࣌ࣞࢩ࣭ࣙࣥ ࣐ࢿࢪ࣓ࣥࢺࡢ◊✲࡛ࡣࠊಶูཷὀ⏕⏘㸦Engineer 
to order㸧࡟㛵ࡍࡿ◊✲ࡣࠊぢ㎸⏕⏘㸦Make to stock㸧ࡸつ᱁ရཷὀ⏕⏘㸦Make to order㸧
࡜࠸ࡗࡓ௚ࡢ⏕⏘ᙧែࡢ◊✲࡟ẚ࡭࡚ᩘࠊ ࡀᑡ࡞࠸ࡇ࡜ࡀᣦ᦬ࡉࢀ࡚࠸ࡿ㸦Konijnendijkࠊ 
1994; Amaro et al.㸪1999㸧ࠋࡑࡢࡼ࠺࡞୰࡛ࠊࡇࢀࡲ࡛࡟ᩘࡣᑡ࡞࠸ࡀᗄࡘ࠿ࡢඛ⾜◊✲
࡟࠾࠸࡚ࠊタィࢥࢫࢺ࡟↔Ⅼࢆᙜ࡚࡚ಶูཷὀ⏕⏘஦ᴗ࡟࠾ࡅࡿタィࡢࣉࣟࢭࢫࡀㄽࡌࡽ
ࢀ࡚࠸ࡿ㸦Konijnendijk㸪1993㸹1994㸹Kingsman et al.㸪1996㸹Kingsman and Souza㸪















ᅗ ⿵ㄽ 1  ಶูཷὀ⏕⏘࡟࠾ࡅࡿタィࡢࣉࣟࢭࢫ 










































































































































































































































ᅗ ⿵ㄽ-3 タィᕤᩘࡢపῶࡢᮇᚅᗘྜ࠸࡟ᛂࡌࡓᐇ㝿ࡢᖹᆒタィᕤᩘࡢẚ㍑ 
 


















































































































































㸦Verganti㸪2003㸹2008㸹2009㸹2011a㸹2011b㸹Utterback et al.㸪2006㸹Dell’Era and 
Verganti㸪2007㸹2009㸹2010㸹Buganza et al.㸪2009㸹ఀ୹㸪 2009㸹Cantarello et al.㸪







































































































Verganti㸦2009㸧࡜ Utterback et al.㸦2006㸧ࡀ♧ࡋࡓࡇࢀࡽ௵ኳᇽࡢၟရ࡛࠶ࡿWiiࠊ





































































































ㄽᩥ࣭ⴭ᭩ Verganti㸦2003㸧 ≉ᛶ ⌮ㄽ 
  Verganti㸦2008㸧 ≉ᛶ ⌮ㄽ 
  Verganti㸦2009㸧 ≉ᛶ࣭ࣉࣟࢭࢫ ⌮ㄽ 
Verganti㸦2011a㸧 ≉ᛶ ⌮ㄽ 
Verganti and Buganza, T.㸦2005㸧 ≉ᛶ ⌮ㄽ 
  Dell’Era and Verganti㸦2007㸧 ≉ᛶ ᐇド 
  Dell’Era and Verganti㸦2010㸧 ≉ᛶ ᐇド 
  Cantarello et al.㸦2011㸧 ≉ᛶ ᐇド 
  Battistella et al.㸦2012㸧 ≉ᛶ ⌮ㄽ 
  ᳃Ọ㸦2012㸧 ≉ᛶ ⌮ㄽ 
ゎㄝ Utterback et al.㸦2006㸧 㸫 㸫 
  ఀ୹㸦2009㸧 㸫 㸫 















































































































࡚ࡣࠊࡇࢀࡲ࡛࡟ゐࢀࡓ࢖ࣀ࣮࣋ࢩࣙࣥࡢࣞࣅ࣮ࣗ◊✲㸦Downs Jr. and Mohr㸪1976㸹 Van 
de Ven㸪1986㸹Damanpour㸪1991㸹Scott and Bruce㸪1994㸹Gopalakrishnan and 
Damanpour㸪1997㸹Frambach and Schillewaert㸪2002㸹Gupta et al.㸪2007㸹㍍㒊㸪











































































































































































































































































































































































































































































































































ࢥࣔࡢ i-mode࡟ࡘ࠸࡚ࡣ Kodama㸦2002㸧ࠊFunk㸦2007㸧ࠊPeltokorpi et al.㸦2007㸧ࠊ





































































































































































































































































































 ࢫࢭࣟࣉࣥ࢖ࢨࢹࡢࣥࣙࢩ࣮࣋ࣀ࢖࣭ࣥࣈࣜࢻࣥ࢖ࢨࢹࡿࡅ࠾࡟౛஦ 2-4 ᅗ
 










































































































































































































































































἟௚㸦2011㸧࡜ Asanuma et al.㸦2011㸧࡛ࡣࠊ࣮࣡ࢡࢹࢨ࢖ࣥࢆⓎ᝿ἲ࡜ࡋ࡚ᤊ࠼ࠊࡇ
ࡢ๰Ⓨࢹࢨ࢖ࣥ࡟࠾ࡅࡿ⮬↛ゝㄒࡸᩘᏛࢆグ㏙ࡍࡿᡭἲ࡟఩⨨࡙ࡅ࡚࠸ࡿࠋ 
 
⾲ 4-1 ࢹࢨ࢖ࣥ࡟࠾ࡅࡿⓎ᝿ἲࡢయ⣔ 








































































snikliW dna reyD ࡓࡋ࣮ࣗࣅࣞࢆㄽἲ᪉ࡢ✲◊ㄽ⌮ࠋࡿ࠶ࡶ⏺㝈ࡣ࡟ᯒศ౛஦ᮏࠊࡋణ
࡟࡛ࡲࢀࡇࡣ⊩㈉ࡢ࡬⠏ᵓㄽ⌮ࡿࡼ࡟✲◊౛஦ࡢ୍༢࡞࠺ࡼࡢᯒศᮏࠊࡤࢀࡼ࡟㸧1991㸦

































































































































































































 ࡇࡢᅉᯝࡢࣃࢫࡢ௬ㄝࢆຍ࠼ࡓࣔࢹࣝࢆᅗ 5-3࡟♧ࡍࠋ 
 
 


























































































































































































































































































⾲ 6-2 ㄪᰝᑐ㇟ࡢࢧࣥࣉࣝࡢࣉࣟࣇ࢓࢖ࣝ㸦ᴗ✀㸧 
ᴗ✀ ࢧࣥࣉࣝᩘ ẚ⋡㸦㸧
〇㐀ᴗ㻌 87 29.0  
༺኎ᴗ䚸ᑠ኎ᴗ㻌 40 13.3  
᝟ሗ㏻ಙᴗ㻌 30 10.0  
䝃䞊䝡䝇ᴗ䠄௚䛻ศ㢮䛥䜜䛺䛔䜒䛾䠅㻌 30 10.0  
㔠⼥ᴗ䚸ಖ㝤ᴗ㻌 24 8.0  
୙ື⏘ᴗ䚸≀ရ㈤㈚ᴗ㻌 12 4.0  
බົ㻌 12 4.0  
ᘓタᴗ㻌 9 3.0  
ᩍ⫱䚸Ꮫ⩦ᨭ᥼ᴗ㻌 8 2.7  
Ꮫ⾡◊✲䚸ᑓ㛛䞉ᢏ⾡䝃䞊䝡䝇ᴗ㻌 7 2.3  
ᐟἩᴗ䚸㣧㣗䝃䞊䝡䝇ᴗ㻌 7 2.3  
ୖグ䛷ศ㢮୙⬟䛾⏘ᴗ㻌 7 2.3  
㐠㍺ᴗ䚸㒑౽ᴗ㻌 6 2.0  
⏕ά㛵㐃䝃䞊䝡䝇ᴗ䚸ፗᴦᴗ㻌 6 2.0  
་⒪䚸⚟♴㻌 6 2.0  
」ྜ䝃䞊䝡䝇஦ᴗ㻌 6 2.0  
㎰ᴗ䚸ᯘᴗ㻌 1 0.3  
㖔ᴗ䚸᥇▼ᴗ䚸◁฼᥇ྲྀᴗ㻌 1 0.3  
㟁Ẽ䞉䜺䝇䞉⇕౪⤥䞉Ỉ㐨ᴗ㻌 1 0.3  
⁺ᴗ㻌 0 0.0  













➨ 4⠇ ࣔࢹࣝࡢホ౯࡟࠾ࡅࡿㄪᰝ⤖ᯝ 
  ๓⠇࡛ㄝ᫂ࡋࡓྛ㉁ၥ㡯┠࡟ᑐࡋ࡚ࡢㄪᰝ⤖ᯝࡢ㞟ィࢆḟࡢ⾲ 6-4࡟ࡲ࡜ࡵࡿࠋ 
  







 ࡲࡓࠊྛ V1࠿ࡽ V6ࡲ࡛ࡢኚᩘࡢෆࠊ┤᥋ほ ኚᩘ࡛ࡣ࡞࠸₯ᅾኚᩘࡣࠊV4࡜ V5࡜
V6ࡢ୕ࡘ࡛࠶ࡗࡓࠋࡇࡢ୕ࡘࡢ₯ᅾኚᩘࡢಙ㢗ᛶࢆ♧ࡍ CronbachࡢȘಀᩘࢆ☜ㄆࡍࡿࠋ 
ࡑࢀࡽ୕ࡘࡢ₯ᅾኚᩘࡢ CronbachࡢȘಀᩘࢆḟࡢ⾲ 6-5࡟♧ࡍࠋ 
 
⾲ 6-5 ₯ᅾኚᩘࡢ CronbachࡢȘಀᩘ 
 Șಀᩘ ᅉᏊᩘ 
V4㸸᪂ࡋ࠸ព࿡ࡢᥦ♧࡬ࡢὀຊ 0.695 4 
V5㸸࿘ࡾࡢேࠎ࡜ࡘ࡞ࡀࡿࡇ࡜࡬ࡢὀຊ 0.711 2 













































ᅗ 6-2 ඛ⾜◊✲ࢆ㋃ࡲ࠼࡚ᑟฟࡉࢀࡓࣔࢹࣝ㸦A㸧ࡢホ౯⤖ᯝ 
 

















ࡲࡋ࠸࡜ࡉࢀࡿ㸦Gefen et al.㸪2003㸧ࠋᮏ◊✲࡛ࡣࠊཧ⪃ᣦᶆ࡜ࡋ࡚ x2࡜ x2/dfࢆ♧ࡋࡓ
࠺࠼࡛ࠊከࡃࡢ◊✲࡛⏝࠸ࡽࢀ࡚࠸ࡿ RMSEAࠊGFIࠊAGFIࡢほⅬ࡛㐺ྜᛶࢆ☜ㄆࡍࡿ
ࡇ࡜࡜ࡍࡿࠋ 
 ࣔࢹࣝ㸦A㸧ࡢࡇࢀࡽ㐺ྜᛶࡢホ౯⤖ᯝࢆ⾲ 6-7࡟♧ࡍࠋ 
 
⾲ 6-7 ඛ⾜◊✲ࢆ㋃ࡲ࠼࡚ᑟฟࡉࢀࡓࣔࢹࣝ㸦A㸧ࡢ㐺ྜᗘ 
ᣦᶆ x2 x2/df RMSEA GFI AGFI 














































ࡲࡓࠊ⾲ 6-8࡟࠾࠸࡚ྛᚑᒓኚᩘࡢ R2ࢆ☜ㄆࡍࡿ࡜ࠊࣔࢹࣝ㸦A㸧࡛ࡣ 0.108࡜ᩘ್ࡀ
ప࠿ࡗࡓ V3ࡢࠕព࿡ࡢ᪂つᛶࠖࡢ 0.364࡜┦ᑐⓗ࡟್ࡀ኱ࡁࡃ࡞ࡾࠊㄝ᫂ࡀᙉࡲࡗࡓࡇ
࡜ࡀࢃ࠿ࡿࠋ 
 ࡇࡢࣔࢹࣝ㸦B㸧ࡢ㐺ྜᛶࡢホ౯⤖ᯝࢆ⾲ 6-9࡟♧ࡍࠋ 
 
⾲ 6-9 ඛ⾜◊✲ࢆ㋃ࡲ࠼࡚ᑟฟࡉࢀࡓࣔࢹࣝ㸦B㸧ࡢ㐺ྜᗘ 
ᣦᶆ x2 x2/df RMSEA GFI AGFI 

















































 ࡇࡢࣔࢹࣝ㸦C㸧ࡢ㐺ྜᛶࡢホ౯⤖ᯝࢆ⾲ 6-11࡟♧ࡍࠋ 
 
⾲ 6-11 ᥦ♧ࡉࢀࡓࢹࢨ࢖ࣥࣉࣟࢭࢫࢆຍ࿡ࡋ࡚ᑟฟࡉࢀࡓࣔࢹࣝ㸦C㸧ࡢ㐺ྜᗘ
ᣦᶆ x2 x2/df RMSEA GFI AGFI 











































































































































































 ࡵ࡜ࡲࡢㄽ㆟ࡢ࡛ࡲ❶6 ➨ࡽ࠿❶1 ➨ ⠇1 ➨























































































































































































































































































Appendix 1 ᩘ㔞໬⌮ㄽϪ㢮࡜ࢡࣛࢫࢱ࣮ศᯒࡢ⤖ᯝࡢヲ⣽ 
 
➨ 1⠇ ၥ㢟ࡢᡤᅾ 
 ➨ 2❶࡛⾜ࡗࡓᩘ㔞໬⌮ㄽϪ㢮࡜ࢡࣛࢫࢱ࣮ศᯒࡢヲ⣽ࢆグࡍࠋ 
  
➨ 2⠇ ᩘ㔞໬⌮ㄽϪ㢮ࡢ⤖ᯝࡢヲ⣽ 
 ➨ 2❶࡛⾜ࡗࡓᩘ㔞໬⌮ㄽϪ㢮ࡢヲ⣽ࢆグࡍࠋ 
 ᩘ㔞໬⌮ㄽϪ㢮ࢆᐇ᪋ࡋࡓ㝿ࡢ࢝ࢸࢦ࣮ࣜࢫࢥ࢔ࢆ⾲ Appendix1-1࡟♧ࡍࠋ 
 






 ࡲࡓᩘࠊ 㔞໬⌮ㄽϪ㢮ࡢᅛ᭷್ࠊᐤ୚⋡ࠊ┦㛵ಀᩘࡢྛ✀ᣦᶆࡢ್ࢆḟࡢ⾲ Appndix1-2
࡟♧ࡍࠋ 
 
⾲ Appendix1-2 ᩘ㔞໬⌮ㄽϪ㢮ࡢྛ✀ᣦᶆ 
㍈ No. ᅛ᭷್ ᐤ୚⋡㸦%㸧 ⣼✚㸦%㸧 ┦㛵ಀᩘ 
1 0.5308 11.9% 11.9% 0.7286 
2 0.4693 10.5% 22.4% 0.6850 
















➨ 3⠇ ࢡࣛࢫࢱ࣮ศᯒࡢ⤖ᯝࡢヲ⣽ 
 ➨ 2❶࡛⾜ࡗࡓࢡࣛࢫࢱ࣮ศᯒࡢヲ⣽ࢆグࡍࠋ 

















⾲ Appendix1-6 ࢡࣛࢫࢱ࣮ศᯒ࡟࠾ࡅࡿᇶᮏ⤫ィ㔞 
ᇶᮏ⤫ィ㔞 1㍈ 2㍈ 3㍈ 
N 35 35 35 
ᖹ ᆒ 0.200 0.163 0.115 
୙೫ศᩓ 1.332 1.555 1.194 
ᶆ‽೫ᕪ 1.154 1.247 1.092 
 
⾲ Appendix1-7 ࢡࣛࢫࢱ࣮ศᯒ࡟࠾ࡅࡿྛ㍈ࡢ┦㛵 
┦㛵⾜ิ 1㍈ 2㍈ 3㍈ 
1㍈ 1.0000   
2㍈ -0.1231 1.0000  
3㍈ 0.0764 -0.0539 1.0000 
 
 ➨ 4⠇ ᑠᣓ 







Appendix 2 ඹศᩓᵓ㐀ศᯒࡢ⤖ᯝࡢヲ⣽ 
 
➨ 1⠇ ࣔࢹࣝ㸦A㸧ࡢศᯒࡢヲ⣽ 
 ➨ 6❶࡛⾜ࡗࡓࣔࢹࣝ㸦A㸧ࡢඹศᩓᵓ㐀ศᯒࡢヲ⣽ࢆグࡍࠋ 
 ࣔࢹࣝ㸦A㸧ࡢྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ࢆ⾲ Appendix2-1࡟♧ࡍࠋ 
 
⾲ Appendix2-1 ࣔࢹࣝ㸦A㸧࡟ࡅࡿྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ 
   ᳨ᐃ⤫ィ㔞 p್ 
V4 <--- V5 7.038 *** 
V3 <--- V4 4.753 *** 
V1 <--- V2 10.182 *** 
V1 <--- V3 7.246 *** 
㸦ὀ㸸***ࡢ⾲グࡣ p<0.001ࢆព࿡ࡍࡿ㸧  
 
 ࣔࢹࣝ㸦A㸧࡟࠾ࡅࡿᶆ‽໬ಀᩘࡢヲ⣽ࢆ⾲ Appendix2-2࡟♧ࡍࠋ 
 
⾲ Appendix2-2 ࣔࢹࣝ㸦A㸧࡟ࡅࡿྛࣃࢫࡢᶆ‽໬ಀᩘࡢヲ⣽ 
      ᥎ᐃ್ 
V4 <--- V5 0.605 
V3 <--- V4 0.329 
V1 <--- V2 0.477 







➨ 2⠇ ࣔࢹࣝ㸦B㸧ࡢศᯒࡢヲ⣽ 
 ➨ 6❶࡛⾜ࡗࡓࣔࢹࣝ㸦B㸧ࡢඹศᩓᵓ㐀ศᯒࡢヲ⣽ࢆグࡍࠋ 
 ࣔࢹࣝ㸦B㸧ࡢྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ࢆ⾲ Appendix2-3࡟♧ࡍࠋ 
 
⾲ Appendix2-3 ࣔࢹࣝ㸦B㸧࡟ࡅࡿྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ 
      ᳨ᐃ⤫ィ㔞 p್ 
V4 <--- V5 6.498 *** 
V3 <--- V2 12.565 *** 
V3 <--- V4 2.861 0.004 
V1 <--- V2 8.277 *** 
V1 <--- V3 5.776 *** 
㸦ὀ㸸***ࡢ⾲グࡣ p<0.001ࢆព࿡ࡍࡿ㸧   
 
 ࣔࢹࣝ㸦B㸧࡟࠾ࡅࡿᶆ‽໬ಀᩘࡢヲ⣽ࢆ⾲ Appendix2-4࡟♧ࡍࠋ 
 
⾲ Appendix2-4 ࣔࢹࣝ㸦B㸧࡟ࡅࡿྛࣃࢫࡢᶆ‽໬ಀᩘࡢヲ⣽ 
      ᥎ᐃ್ 
V4 <--- V5 0.583 
V3 <--- V2 0.582 
V3 <--- V4 0.157 
V1 <--- V2 0.439 






➨ 3⠇ ࣔࢹࣝ㸦C㸧ࡢศᯒࡢヲ⣽ 
 ➨ 6❶࡛⾜ࡗࡓࣔࢹࣝ㸦C㸧ࡢඹศᩓᵓ㐀ศᯒࡢヲ⣽ࢆグࡍࠋࣔࢹࣝ㸦C㸧ࡢྛࣃࢫࡢ᳨
ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ࢆ⾲ Appendix2-5࡟ࠊᶆ‽໬ಀᩘࡢヲ⣽ࢆ Appendix2-6࡟♧ࡍࠋ 
 
⾲ Appendix2-5 ࣔࢹࣝ㸦C㸧࡟ࡅࡿྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ 
      ᳨ᐃ⤫ィ㔞 p್ 
V6 <--- V5 8.683 *** 
V4 <--- V6 2.015 0.044 
V4 <--- V5 4.567 *** 
V3 <--- V2 12.501 *** 
V3 <--- V4 3.003 0.003 
V1 <--- V2 8.296 *** 
V1 <--- V3 5.777 *** 
㸦ὀ㸸***ࡢ⾲グࡣ p<0.001ࢆព࿡ࡍࡿ㸧   
 
⾲ Appendix2-6 ࣔࢹࣝ㸦C㸧࡟ࡅࡿྛࣃࢫࡢᶆ‽໬ಀᩘࡢヲ⣽ 
      ᥎ᐃ್ 
V6 <--- V5 0.618 
V4 <--- V6 0.187 
V4 <--- V5 0.483 
V3 <--- V2 0.58 
V3 <--- V4 0.164 
V1 <--- V2 0.44 




➨ 4⠇ ࣔࢹࣝ㸦D㸧ࡢศᯒࡢヲ⣽ 
 ➨ 6❶࡛⾜ࡗࡓࣔࢹࣝ㸦D㸧ࡢඹศᩓᵓ㐀ศᯒࡢヲ⣽ࢆグࡍࠋ 










⾲ Appendix2-7 ࣔࢹࣝ㸦D㸧࡟ࡅࡿྛࣃࢫࡢ᳨ᐃ⤫ィ㔞࡜ p್ࡢヲ⣽ 
      ᳨ᐃ⤫ィ㔞 p್ 
V6 <--- V5 8.687 *** 
V4 <--- V6 1.922 0.055 
V4 <--- V5 4.516 *** 
V3 <--- V6 1.378 0.168 
V3 <--- V2 12.165 *** 
V3 <--- V5 0.139 0.889 
V3 <--- V4 1.315 0.188 
V1 <--- V2 8.386 *** 
V1 <--- V3 5.784 *** 





⾲ Appendix2-8 ࣔࢹࣝ㸦D㸧࡟ࡅࡿྛࣃࢫࡢᶆ‽໬ಀᩘࡢヲ⣽ 
      ᥎ᐃ್ 
V6 <--- V5 0.619 
V4 <--- V6 0.179 
V4 <--- V5 0.482 
V3 <--- V6 0.098 
V3 <--- V2 0.567 
V3 <--- V5 0.012 
V3 <--- V4 0.101 
V1 <--- V2 0.441 
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ᑠᕝ㐍ࠕ࢖ࣀ࣮࣋ࢩࣙࣥ࡜᝟ሗࡢ⢓╔ᛶ㸸࢖ࣀ࣋-ࢩࣙࣥ࡟࠾ࡅࡿࢽ-ࢬ࣭ࣉࢵࢩࣗ࡜ࢸࢡ






































ᑠᯇྐᮁࠕࢺࣚࢱ⏕⏘᪉ᘧ࡜ᢏ⾡࣭ᢏ⬟࣭ࣇࣞ࢟ࢩࣅࣜࢸ࢕ࠖࠗ ᪥ᮏ⤒ႠᏛ఍ㄅ࠘ ➨ 15
ᕳ㸪53-68㡫㸪2005ᖺ 
ᩪ⸨ඹᰤࠕࢥࣥࢭࣉࢺ࣭࢖ࣀ࣋࢖ࢸ࢕ࣈ࡞〇ရ࡟ࡳࡿࢹࢨ࢖ࣥࣉࣟࢭࢫࠖࠗ ࢹࢨ࢖ࣥᏛ◊
✲࠘➨ 49ᕳ, ➨ 1ྕ㸪37-46㡫㸪2002ᖺ 
ᴬཎΎ๎ࠕ࢖ࣀ࣋-ࢩࣙࣥ◊✲ࡢ᪂ࡋ࠸ศᯒᯟ⤌ࡳࠖࠗ ⤌⧊⛉Ꮫ࠘➨ 18ᕳ㸪➨ 3ྕ㸪33-42
㡫㸪1984ᖺ 
ᴬཎΎ๎ࠗ࢖ࣀ࣮࣋ࢩࣙࣥࡢ཰┈໬࠘᭷ᩫ㛶㸪2005ᖺ 
ᴬཎΎ๎ࠕࠕேᕤ≀࡜ࡑࡢ౯್ࠖࡢ◊✲ࠖࠗ ⤌⧊⛉Ꮫ࠘➨ 44ᕳ㸪➨ 1ྕ㸪26-33㡫㸪2010
ᖺ 
ᮡ㔝ᖿேࠕ࢖ࣀ࣮࣋ࢩࣙࣥ࡟࠾ࡅࡿࢹࢨ࢖ࣥࡢᙺ๭㸫࢖ࣀ࣮࣋ࢩࣙࣥ◊✲࡟࠾ࡅࡿࢹࢨ࢖















ᮡ㔝ᖿேࠕ⤒Ⴀࢥࣥࢧࣝࢱࣥࢺࡼࡾᥦ᱌ࡉࢀࡿⓎ᝿ἲࡢ≉ᚩࠖࠗ ᪥ᮏ⤒ႠᕤᏛ఍ ᖹᡂ 24
ᖺᗘ⛅Ꮨ኱఍ண✏㞟࠘᪥ᮏ⤒ႠᕤᏛ఍㸪2012ᖺ 





ᕳ, ➨ 1ྕ㸪42-45㡫㸪2011ᖺ 
⏣ᾆಇ᫓࣭Ọ஭⏤ె㔛ࠕࢹࢨ࢖ࣥࡢ๰㐀ᛶ࡜ᴫᛕ⏕ᡂࠖࠗㄆ▱⛉Ꮫ ➨࠘ 17ᕳ㸪➨ 1ྕ㸪66-82
㡫㸪2010ᖺ 
Ṋෆᙲ࣭㟷ᓥ▮୍࣭㍍㒊኱ࠕ࢖ࣀ࣮࣋ࢩࣙࣥࡢ⌮⏤㸸኱Ἑෆ㈹ཷ㈹஦౛࡟ࡳࡿ㠉᪂࡬ࡢ㈨






➉⏣㝧Ꮚࠕᢏ⾡ࡢᐇ⏝᪉ἲࡢ㛤ᣅࠖࠗ ⤌⧊⛉Ꮫ࠘➨ 46ᕳ㸪➨ 2ྕ㸪15-26㡫㸪2012ᖺ 
⏣㒊஭᫂⨾ࠗSPSS᏶඲ά⏝ἲ㸦➨஧∧㸧࠘ ᮾிᅗ᭩㸪2011ᖺ 
⏣ᮧ኱ࠕࣅࢪࢿࢫ࣭࢚ࢫࣀࢢࣛࣇ࢕ࡢᐇ㊶࡜ᒎᮃ : ே㛫୰ᚰ࢖ࣀ࣮࣋ࢩࣙࣥ࡟ྥࡅ࡚ࠖࠗࢹ
ࢨ࢖ࣥᏛ◊✲≉㞟ྕ࠘➨ 18ᕳ, ➨ 2ྕ㸪30-33㡫㸪2011ᖺ 
Ọ஭⏤㤶㔛ࠕࢩ࣮ࢬࡢࢹࢨ࢖ࣥ : 㠀ᖖ㆑ࢆ๰ࡿࡇ࡜࠿ࡽጞࡵࡼ࠺(➨ 2㒊:࣓ࢱࢹࢨ࢖ࣥ࡬









⧊⛉Ꮫ࠘➨ 37ᕳ㸪➨ 2ྕ㸪4-16㡫㸪2003ᖺ 
἟ୖᖿࠕ⤒ႠᏛ࡟࠾ࡅࡿ࣐ࢡࣟ⌧㇟ἲ๎☜❧ࡢྍ⬟ᛶ--ಶู஦౛◊✲ࡢ⛉Ꮫ࡜ࡋ࡚ࡢ⤒Ⴀ













ࣝࢱࣥࢺࡢ⫋ᴗつ⠊ᇶ࡙ࡃ༠ㄪࡢᐇ⌧࡟ྥࡅ࡚ࠖࠗ ᪥ᮏ⤒ႠᏛ఍ㄅ࠘➨ 16ᕳ, 16-31
㡫, 2006ᖺ 
᪥ワៅ୍㑻ࠕࣉࣟࣇ࢙ࢵࢩࣙࢼࣝᡓ␎ࡢ⤌⧊࡜➇தඃ఩㸸⤒Ⴀࢥࣥࢧࣝࢸ࢕ࣥࢢ࣭ࣇ࢓࣮











⸨ᮏ㝯ᏹࠕ⤌⧊⬟ຊ࡜〇ရ࢔࣮࢟ࢸࢡࢳ࣮ࣕࠖࠗ ⤌⧊⛉Ꮫ࠘➨ 36ᕳ㸪➨ 4ྕ㸪11-22㡫㸪
2003ᖺ b 

















ࣥᏛ◊✲≉㞟ྕ࠘➨ 18ᕳ, ➨ 2ྕ㸪34-49㡫㸪2011ᖺ 
ᯇỌ┿⌮ࠗi-mode஦௳࠘ゅᕝ᭩ᗑ㸪2000ᖺ 
Ỉ㉺ᗣ௓ࠕ࣐࣮ࢣࢸ࢕ࣥࢢㄽࡢࡓࡵࡢ࣐࣮ࢣࢸ࢕ࣥࢢ᪉ἲㄽ◊✲࡟ࡘ࠸࡚--ඹ⣙୙ྍ⬟ᛶ
࡜஺᥮ࠖࠗ ὶ㏻◊✲࠘➨ 8ᕳ㸪➨ 1ྕ㸪35-50㡫㸪2005ᖺ 
Ỉ㉺ᗣ௓ࠕ࣐࣮ࢣࢸ࢕ࣥࢢⓗ㛫᥋⤒Ⴀᡓ␎࡬ࡢヨㄽ--ពᅗࡏࡊࡿ⤖ᯝࡢᤊ࠼᪉࡟ࡘ࠸࡚ࠖ
ࠗ⤌⧊⛉Ꮫ࠘➨ 39ᕳ㸪➨ 3ྕ㸪83-92㡫㸪2006ᖺ 
༡࿴ᖾ࣭⏣ᾆಇ᫓࣭Ọ஭⏤ె㔛ࠕᴫᛕ㎡᭩ࢆ⏝࠸ࡓ₯ᅾᶵ⬟ࡀ㇏࠿࡞ேᕤ≀ࡢホ౯ᡭἲࡢ
ᥦ᱌ࠖࠗ ࢹࢨ࢖ࣥᏛ◊✲࠘➨ 54ᕳ㸪➨ 2ྕ㸪27-34㸪2007ᖺ 






➨ 10ᕳ㸪➨ 1ྕ㸪31-43㡫㸪2012ᖺ 
ᒣᓮ┿†ேࠕ࣮ࣘࢨ࣮࡟㛤࠿ࢀࡓ࢖ࣀ࣮࣋ࢩࣙࣥࠖࠗ ࢹࢨ࢖ࣥᏛ◊✲≉㞟ྕ࠘➨ 17ᕳ, ➨
4ྕ㸪62-71㡫㸪2011ᖺ 
ྜྷᕝᘯஅࠕタィᏛ◊✲ࠖࠗ ⢭ᐦᶵᲔ࠘➨ 43ᕳ㸪➨ 1ྕ㸪21-26㡫㸪1977ᖺ 






ྜྷᕝᘯஅࠕ୍⯡タィ㐣⛬ࠖࠗ ⢭ᐦᶵᲔ࠘➨ 47ᕳ㸪➨ 4ྕ㸪405-410㡫㸪1981ᖺ b 
ྜྷᕝᘯஅࠗᮏ᱁◊✲࠘ᮾி኱Ꮫฟ∧఍㸪2009ᖺ 
ྜྷᕝᘯஅ࣭෠ᒣဴ⏨ࠗタィᏛ࠘᪥ᮏᨺ㏦ฟ∧༠఍㸪2000ᖺ 
